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INTERNAL MARKET

Directive on consumer rights: mutual recognition would be a plus
 

On 8 October, the Commission adopted its proposal for a Directive on consumer rights. While EuroCommerce agrees with the Commission that minimum standards clauses in existing consumer directives have increased consumer protection in Europe, these have not provided the legal certainty that consumers and business need to engage in cross-border trade. In fact, minimum clauses have allowed Member States to adopt stricter rules in certain areas which, due to their divergences, have posed legal obstacles to trade across borders. By shifting from minimum to maximum harmonisation, the new directive aims at ensuring that both consumers and businesses benefit from a clearer and more predictable legal framework for EU consumer protection rules.

 

EuroCommerce hopes that the approach of full harmonisation of a certain number of consumer rights - essential to increase confidence in the Internal Market - will be supported by the European Parliament and the member states. However, EuroCommerce regrets that the Commission did not follow the opinion of the Parliament by introducing mutual recognition mechanisms to complete the proposed legislative instrument. Such mechanisms would have provided a solution to the failure of the proposals to tackle all aspects of contract law. This omission is justified on the grounds that these are not essential to secure consumer confidence; however, EuroCommerce believes that these secondary aspects may still represent obstacles to the free movement of goods and services in the Internal Market.

 

Want to know more?
· Press release: From minimum to maximum harmonisation - a winning ticket for business and consumers
